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THE SPIRIT GUIDE TO SPELLCRAFT

EDITORIAL GUIDELINES

WHAT WE WILL PRINT

We welcome original contributions from our readers and from the pagan community
at large, without prejudice. Your article may be informative, educational or a personal
experience of living as a pagan in the Southern Hemisphere. We will consider any work
which encourages an understanding of what it means to be pagan in the 215t Century
and articles with an emphasis on Australian magick are particularly welcome.

WHAT WE WON’'T PRINT

We will only accept ORIGINAL work from the author. If the work is NOT YOUR OWN,
please do not send it. By submitting any article for consideration, you warrant that
you are the lawful author of the material and indemnify Metier Media Pty Ltd from any
action brought under copyright law with respect to the material.

Material that promotes hatred or discrimination on the basis of sexual orientation,
race, gender, age, religion, class, physical or mental ability will not be considered.

Blatantly promotional submissions with the sole intent of ‘plugging’ any commercial
service or product will not be published as editorial content. If you wish to promote
your business, workshop or product to Spellcraft readers, please consider our
advertising options.

Book and product reviews are conducted in-house and rarely commissioned. If in
doubt, contact us.

WHEN WILL MY SUBMISSION APPEAR?

If your article is accepted for publication, please be aware that it may not
appear in the next edition of the magazine. We plan editorial themes and
content for future editions well in advance. Should your submission be of
interest, we will advise you when it is published.

The Spirit Guide to Spelicraft
Published by Metier Media Pty Ltd
PO BOX 6019, Mitchelton QLD 4053
P: 61 7 33530720. F: 61 7 33536926
Orders: 1300 551 071
Email: info@spellcraft.com.au



HOW TO CONTRIBUTE

General submissions

Email submissions in the body of your message to info@spellcraft.com.au Please do not send as
an attachment.

Goddess Spirituality, Travel and Publicity/Review material

Email to jo@spiritguide.com.au

Or post your piece to: Editorial Submissions, The Spirit Guide to Spellcraft, PO Box 6019,
Mitchelton QLD 4053. Mailed submissions should be typed and printed out in clear text as well as
made available on disk.

Yes, we can accept handwritten articles if you do not have access to a computer. Please ensure that
your article is printed clearly and neatly — so we can read it!

Photographs and artwork are also welcome, but please do not send originals as we cannot guarantee
safe return.

COPYRIGHT

The Spirit Guide reserves first worldwide publishing rights to your article, should it be accepted, with
the right to archive the material indefinitely. Articles are accepted on the understanding that you
will not publish the same piece elsewhere, including online, without written permission of The Spirit
Guide, for a period of six months from the end of the shelf-life of the issue in which it appears. After
this period has elapsed, full rights return to you, with the proviso that the attribution: “This article
first appeared in The Spirit Guide to Spellcraft, (issue date)” is included as a footnote to subsequent
publications of the work, including online. You agree to notify us if the article appears elsewhere,
including online.

Previously published material will be considered only if clearly not subject to copyright restrictions.
Please tell us if your article has already been sent to another publisher or is pending approval
elsewhere.

PAYMENT

The Spirit Guide to Spellcraft does not currently pay for reader contributions. Authors receive two
copies of the issue in which their article appears, and a complimentary link on the Spellcraft website
for the life of that edition.

We do not offer display advertising as payment for articles published, so please don’t ask. Similarly,
whilst advertising clients are very welcome to submit articles for consideration, purchase of
advertising space does not guarantee your article will be published.
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BEFORE YOU SEND IT

1.

©®XNS

14.

If you do not wish the article to be published under your real name remember to clearly state
the ALIAS you wish to use.

If you would like us to include images or a photograph of yourself, please provide them with
your submission. Be mindful to provide captions with every picture and the photographer’s/
artist’'s name.

Feel welcome to include a brief one-paragraph biography with your submission.

Ensure that you provide your name, address, a contact phone number and an email address
where possible.

Submissions may be edited for punctuation, grammar, coherency and potential legal
problems. Contributions may also be cut to “fit.” To avoid any major changes or cutting of
your work please attend to the following before sending in your work:

= Take a moment to proofread and check the spelling. (Australian Spelling)
= Your article should be between 500 and no more than 1200 words.
= If you really can not keep your piece to less than 1200 words then you may wish to send us a

SAMPLE article so as our editorial team can assess the content and your writing style.

Be succinct.

Don’t waffle.

Keep it simple.

Use informal, conversational, down-to-earth language.

. Highlight keywords.
11.
12.
13.

Check your facts! (Especially names, addresses and phone numbers)

Keep it clean.

Opinions expressed in Spellcraft are those of the individual authors or interview subjects, not
necessarily those of the publisher.

The publisher does not accept any responsibility for material sent which may be lost or stolen
and cannot cover freight, postage or handling of material sent.

QUESTIONS?
Ask the editorial team.
Email info@spellcraft.com.au

A Note About Promotion

If you are a pagan-oriented business, organisation or individual who would like to
promote your services to Spelicraft readers and stockists, please feel free to contact us

to discuss oopportunities for advertising and promotion.
Our goal is to provide the best print platform to promote your goals.

Ask us about advertising, sponsorship, reviews, joint events and more - we’re open to

collaboration in all areas - just give us a call!

Phone Joanne Lock, Group Business Development Manager
on 1300 551 586 for further details.



