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The Only Magickal Magazine in the Southern Hemisphere!

Think You Could Do Better?
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g The Spirit Guide to Spellcraft is now moving into her fifth
year. She is a magical and treasured publication, still in her
infancy, and we can now see just how much possibility and
growth she has in her future. Publishing Spellcraft has been
a real joy — and continues to be so. Like most parents, we
want to see our baby grow to reach her fullest potential.
After much careful thought, we feel it is time to cut the apron
strings and pass Spellcraft into the care of someone who

can nurture her to higher ground.

And so... an opportunity exists for someone (or someones)
== who feels a call to Paganism and publishing.

ey ; Spellcraft is the only magazine of her kind in the Southern
SRS, SO k' ; Hemisphere. Seven thousand to eight thousand copies are
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distributed through newsagencies across Australia every
three months. An additional 2000 copies are distributed from
our office to subscribers and stockists across Australia, New
Zealand and the USA.

| 1t takes more than the wave of a magick wand to bring this
el i s unique and groundbreaking publication together each season.
; Spellcraft is currently cared for by an editorial team with 10
| years of experience in niche publishing.

As a specialised magazine, the key to Spellcraft’s success
lies in her relationships. We value the connection we have
L L With our contributors, advertisers, stockists and readers. It is

o CR e i ARG important to us that the new caretaker of Spellcraft honours her
existing relationships as well as new-found ones. A high level
of interpersonal skills is a must for anyone wanting to guide

Spellcraft to new ground.

If you are interested in this magical publication because you are
keen to let the Spellcraft community know how much you know,
this is not the opportunity for you. Write a book, or submit an
article...the role of the Spellcraft editorial team is to provide a
bridge between information and the people who want it. AND,
what the Spellcraft reader wants is information from trusted,
experienced sources that is presented openly without bias or
agenda.



The day-to-day running of a magazine involves lots of mundane
tasks: graphic design, proofreading, database management,
customer service, website maintenance, advertising sales,
envelope-licking and so on and so forth.

This is not the type of undertaking one should undertake lightly.
The caretaker of Spellcraft is locked into four deadlines per year
and must be prepared to live by the phases of the print cycle.

You don’t need to be a master/mistress of magick, but a sound
general knowledge of Pagan beliefs and values will be incredibly
helpful. As with any endeavour, your intentions will set the scene
for your Spellcraft publishing experience. This publication was
created to provide a platform for Pagans to share their wisdom
and experiences. We feel it is important for Pagans to have a
place to express themselves in order to grow as individuals and
strengthen their cohesiveness as a community.

Your success as a niche publisher will boil down to intention,
hard work and intuition. Building a rapport with your customers
(readers, advertisers and stockists alike) and keeping the line of
communication open both ways will help you to understand and
anticipate their needs each issue.

Printing is also an expensive business. Spellcraft is currently
presented as a glossy 64-page magazine (plus covers), sporting
16 pages of internal colour. If you are indeed interested in
pursuing this opportunity you will require enough capital to
produce at least two editions from layout to printing, through to
posting and promoting.

Our hard work and focus over the past four years have laid
solid foundations. Spellcraft has established a loyal readership,
contributor, stockist and advertiser base. It is difficult for us to
put a monetary figure on the energy invested in establishing
Spellcraft in the marketplace. We are currently inviting tenders
riss B sonsts wid e {0 parties interested in this very real and exciting opportunity
T e ctions el {0 De the driving force of this landmark publication.
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If you have any questions or would like further information,
please contact us by e-mail to <editors@spellcraft.com.au>
with ‘Magical Opportunity’ in the subject line.

Blessed be,

Joanne and Leela
Spelilcraft Editorial Team

wwwo(i@m@ﬁz@@m@@



